
Global Beauty 
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Our quarterly Global Beauty Report ranks the top beauty brands in
earned media performance across major international markets,
and reveals exclusive insights into trending content, products, and brands.
We write about, and work with, brands in beauty, fashion, wellness,
lifestyle, and more verticals in both the U.S. and numerous international
markets. Visit creatoriq.com for full access to our reports.
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Glossary of Terms

Other

EMV Retention
The proportion of EMV from
loyal influencers who continue
to post about your brand from
one time period to the next.
EMV retention is calculated by
taking the amount of EMV
generated in a given time period
by influencers who also
mentioned your brand in the
corresponding previous time
period, and then dividing that
figure by your brand’s total EMV
in the corresponding previous
time period.

Sponsored EMV
A post is labeled “sponsored” if
it contains hashtags or language
that denote a sponsorship, such
as “#ad” or “#spon.”

Community 
Metrics
Community Size
The total number of
ambassadors who created
content about a brand within a
given time period.

Posting Frequency
The average number of posts
created per ambassador for a
brand within a given time period.

Ambassador Potency
The average amount of EMV
driven per ambassador for a
brand within a given time period.

What Is EMV?
Earned Media Value, or EMV, is Tribe Dynamics’ proprietary metric for
quantifying the estimated value of consumer engagement with digital
earned media. Our holistic approach assigns a unique value to a piece of
content based on the platform it was published on and engagement
received from followers and consumers. This value is then attributed to
the specific brands mentioned within the post. EMV can be used to
evaluate the earned performance of individual marketing campaigns and
benchmark brands within the competitive landscape.

Posts by: Engagement via:

On Platforms including:

Influencer Tiers

Powerhouse Influencer
Ambassador with over 1M 
followers on their primary 
channel.

Established Influencer
Ambassador with 300k to 1M
followers on their primary 
channel.

Mid-Tier Influencer
Ambassador with 100k to 300k
followers on their primary 
channel.

Micro-Influencer
Ambassador with fewer than
100k followers on their primary 
channel.
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Innovative Beauty 
Launches Propel 
European Brands in 
Q4

As the year drew to a close, Europe's beauty 
scene witnessed transformative launches 
that set new standards in the industry. 
From Nivea's inclusivity-focused skin care in 
Germany, to Clinique's lash-defining 
mascara in Italy, to ghd's enchanting hair 
collection in Spain, these brands 
demonstrated a keen understanding of 
consumer desires. Strategic collaborations 
with content creators and the introduction 
of targeted products fueled remarkable 
growth, enhancing brand visibility and 
consumer engagement. This concerted 
effort across the continent marked a 
significant shift towards personalized, 
innovative beauty solutions, delivering 
strong results for multiple brands across 
the market.

The Q4 launch of NIVEA's Skin Firming 
Melanin Beauty & Hydration Lotion with 
Q10 played a significant role in the 
brand's success, marking a significant 
period of growth. The campaign, 
amplified by the involvement of TV and 
media personality Porsha Williams 
Guobadia (@porsha4real on Instagram), 
led to an impressive 80% quarter-over-
quarter EMV increase for NIVEA Skin, 
which collected $6.2M. This strategic 
partnership not only elevated the brand's 
visibility, but also significantly enhanced 
its engagement with its target audience, 
as evidenced by NIVEA Skin’s 95% QoQ 
and 766% YoY surges in impressions, 
which reached over 107.0M in Q4. 

In Germany, Nivea's Skin 
Firming Lotion 
Revolutionizes Melanin 
Beauty Care

Germany

Despite its Q3 2023 launch, Clinique's High 
Impact High-Fi Full Volume Mascara emerged 
as a pivotal driver for the brand's remarkable 
success in Q4 2023. The mascara's launch was 
instrumental in achieving a 205% QoQ EMV 
increase for Clinique, propelling the brand to 
$5.2M. The associated hashtags 
#HighFiMascara and #LashesGetLoud played 
a significant role in this surge, generating a 
respective $1.6M and $1.3M EMV and ranking 
among the top five hashtags for the brand in 
Q4. This strategic initiative greatly amplified 
Clinique's visibility and engagement, as 
demonstrated by a 1.2k% QoQ leap in 
impressions, reaching 167.0M. With a 67% QoQ 
increase in community (463 creators) 
contributing to a 99% QoQ rise in Clinique’s 
number of posts, the campaign underscored 
Clinique's innovative approach to beauty.

In Italy, Clinique's High-
Fi Mascara Elevates the 
Lash Game

Italy

The holiday launch of ghd's "Dreamland" 
collection, distinguished by its alluring jade 
colorway, played a pivotal role in the brand’s 
impressive performance in Q4 2023. 
Collaborations with beauty content creators 
amplified the collection's visibility, with 
#ghdDreamland emerging as one of the 
brand’s most impactful hashtags. This 
particular hashtag alone generated $801.0k 
EMV via 427 mentions from 75 dedicated 
content creators. These strategic 
partnerships contributed significantly to 
ghd’s 120% QoQ EMV increase, with the brand 
pulling in $14.9M. A focus on engaging a wide 
community, which saw a 24% QoQ growth to 
598 creators, was a key factor in expanding 
the brand's reach and influence. This 
approach not only increased impressions by 
220% QoQ to over 120.0M, but also resulted in 
a notable average of 10.7 posts per creator. 

In Spain, ghd's Dreamland 
Collection Sparks Festive 
Fervor

Spain
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UK
Beauty

ASMR and 'Power Talks' 
Boost Kérastase

Kérastase surged ahead in Q4 2023 thanks 
in part to ASMR content, as well as the 
continued success of its "Power Talks" 
initiative. In all, the brand achieved $6.9M 
EMV, a 115% QoQ increase. #ASMR alone 
generated $863.9k EMV, showcasing 
Kérastase's adept use of sensory marketing 
to deepen consumer engagement. 
Alongside this initiative, the ongoing "Power 
Talks" program, aimed at empowering 
young women through mentoring, 
underscored the brand's commitment to 
social impact. As a result, Kérastase 
enjoyed significant 110% and 624% QoQ 
boosts to its reach and engagement, 
respectively.

La Mer Thrives Thanks to 
ASMR Content

In Q4, La Mer also benefited from the 
strategic embrace of sensory marketing. 
ASMR content catapulted the brand to new 
heights, with #ASMR generating an 
impressive $1.6M EMV. This innovative 
approach saw La Mer leveraging the 
tranquil, captivating essence of its skincare 
products to create an immersive 
experience for viewers, leading to $4.6M 
EMV in Q4, a 129% QoQ increase. The brand's 
collaboration with content creators like 
London-based lifestyle creator Olivia Yang 
(@olafflee on Instagram), who skillfully 
integrated La Mer products into her ASMR 
videos, amplified the brand's presence 
while significantly enhancing audience 
engagement. This supported an impressive 
836% QoQ surge in impressions, with La Mer 
reaching 143.1M skincare enthusiasts.

Ouai Shines Bright With 
Gloss Launch and ASMR 
Mastery
Ouai soared thanks to the launch of its Hair 
Gloss In-Shower Shine Treatment and the 
strategic use of ASMR content, culminating 
in $4.5M EMV, a significant 73% QoQ EMV 
increase. The December debut of the Hair 
Gloss treatment was met with widespread 
acclaim from beauty content creators, 
establishing the product as a must-have 
for the season. Separately, ASMR content 
related to the brand generated a 
substantial $1.5M EMV, largely thanks to the 
contributions of UK beauty creator Olivia 
Yang (@olafflee on Instagram). This dual-
strategy approach led to a 1.1k% QoQ surge 
in impressions, attracting over 146.3M views. 
Despite slight decreases in its number of 
creators and posts, Ouai's product 
innovation and engaging content drove a 
742% QoQ increase in total engagement.

Brand Spotlights

Kaleidos 
Makeup

Potent Creator Community

$51.9k EMV per
Creator

By Kilian

Growing Content Volume

143% QoQ Spike in 
Post Count

Pleasing

Expanding Fanbase

152% QoQ Growth in
Community

A Closer Look at UK Beauty Brands Other Notable Brands
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UK
Beauty

SFX Makeup Takes Center Stage in 
Q4, Amplifying Halloween Glam

In Q4 2023, the beauty landscape once again highlighted the enduring allure of SFX makeup—

especially during the Halloween season—with Mehron Makeup and Ben Nye at the forefront.

Mehron Makeup's innovative, high-quality products captivated professionals and enthusiasts, resulting in an 

impressive 193% QoQ EMV increase that helped the brand reach $12.9M. This surge was fueled by a staggering 

354% QoQ jump in impressions and a 300% QoQ rise in total engagement, underscoring the brand's dominant 

presence in the Halloween makeup conversation. With 328 creators generating 2.6k posts—a 206% QoQ 

increase—Mehron's strategy to leverage the festive season through tutorials, contests, and collaborations 

with content creators paid off immensely, effectively doubling the brand’s reach to 45.1M.

Ben Nye, another heavyweight in the SFX makeup realm, also reveled in the Halloween spotlight, 

showcasing its prowess with a notable 183% QoQ EMV surge to $1.6M. The brand's specialized products, 

designed for creating everything from subtle character enhancements to dramatic transformations, 

resonated well with its audience, as evidenced by a 503% QoQ increase in estimated impressions and a 254% 

QoQ boost in total engagement. Ben Nye's focused approach to engaging with its 119 creators, who 

collectively posted 310 times, resulted in a substantial 112% QoQ increase in reach. This concerted effort not 

only underscored growing consumer interest in high-quality SFX makeup for Halloween, but also positioned 

Ben Nye as a go-to brand for creators seeking to push the boundaries of their artistic expression.
© 2024 CreatorIQ

8

Creator Spotlights

NARS, 
Anastasia Beverly Hills, 
MAC

Top Brands
Madiha Ahsan

Powerhouse Lifestyle Creator

@dr.madihakhan on Instagram

Dior, La Mer, Glossier

Top Brands
Olivia Yang

ASMR Beauty Creator

@olafflee on Instagram

NYX Professional Makeup, 
Mehron Makeup, 
L'Oréal Paris

Top Brands
Holly Murray

SFX Makeup Artist

@hollymurraymakeup on TikTok

A Closer Look at UK Beauty Creators

Notable Creators Mehron Makeup

SFX Beauty Brand

@mehronmakeup on Instagram
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L'Oréal Paris Elevates 
Empowerment, 
Sparking Q4 Triumph

L'Oréal Paris' significant presence at Paris 
Fashion Week, particularly via its 
empowering Walk Your Worth event, played 
a pivotal role in the brand's Q4 success. The 
event's themes of women's empowerment 
and beauty resonated deeply, as evidenced 
by the impressive EMV generated by the 
hashtags #LOrealPFW ($6.1M) and 
#WalkYourWorth ($5.0M). This strategic 
engagement not only showcased L'Oréal 
Paris' commitment to celebrating women's 
strength and beauty, but also propelled the 
brand to a staggering $24.6M EMV, marking 
a 126% QoQ increase.

NYX Captivates France 
With Spellbinding 
Halloween Activations

NYX Professional Makeup's Halloween 
activations in Q4, particularly in France, 
significantly boosted its success, leveraging 
#Halloweenmakeup and #Halloween to 
generate a combined $4.6M EMV. These 
efforts contributed to the brand’s total 
$21.0M EMV, a 56% QoQ increase. NYX's 
strategic use of these festive hashtags, 
coupled with engaging content from 753 
creators, propelled the brand to the 
forefront of the holiday beauty scene, 
helping NYX achieve a 75% QoQ surge in 
impressions and an 84% QoQ rise in 
engagement. 

Dior's Halloween 
Collaboration Spells 
Success

Dior's strategic Halloween activations, 
particularly through its collaboration with 
renowned professional makeup and SFX 
artist Marion Moretti (@marioncameleon on 
Instagram), significantly propelled the 
brand's Q4 success. Moretti's creative use of 
Dior products in various ghastly looks led to 
a dramatic EMV increase for the brand, with 
Moretti’s personal contribution jumping 
from $28.5k to $593.7k thanks to 15 brand 
mentions. This partnership fueled an overall 
55% QoQ EMV growth for Dior, which 
reached $13.0M. The brand's focused 
engagement strategy resulted in respective 
102% and 83% QoQ surges in impressions 
and engagement, demonstrating the 
compelling impact of Dior's Halloween 
initiatives and its collaboration with key 
creators like Moretti.

Brand Spotlights

Eau Jeune

High-Growth Beauty Brand

13.1k% QoQ EMV 
Growth

Glow Recipe

Expanding Creator Community

491% QoQ Network 
Expansion

Franck 
Provost

Brand to Watch

1.5k% QoQ EMV 
Growth

A Closer Look at Beauty Brands in France Other Notable Brands
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France
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French Beauty Flourishes with Local 
Brand Loyalty

In France's vibrant beauty sector, domestic labels such as Yves Rocher and L'Occitane en 
Provence saw remarkable growth in Q4, a testament to the French predilection for native 
beauty offerings. Yves Rocher, renowned for its botanical beauty ethos, achieved a notable 96% 
QoQ surge in EMV, hitting $4.6M in the final quarter of 2023. This boost was propelled by an 89% 
QoQ growth in its creator network, which led in turn to an impressive 126% QoQ uptick in content 
production. 

On a similar trajectory, L'Occitane en Provence recorded a 114% QoQ EMV leap, amassing 
$4.4M. The brand's focus on authentic, nature-derived ingredients and artisanal methods 
struck a chord with consumers, as evidenced by a 60% QoQ growth in EMV per creator and a 
56% QoQ increase in impressions. A dynamic community of 575 creators sparked a 43% QoQ 
rise in content volume. L'Occitane's engagement rose by 54% QoQ, reinforcing the special bond 
between French consumers and their beloved local beauty brands.
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Creator Spotlights

Huda Beauty, 
NYX, 
Charlotte Tilbury

Top Brands
Marion Moretti

Professional Makeup Artist

@marioncameleon on Instagram

NYX Professional 
Makeup, Huda Beauty, 
MAC

Top Brands
Janani Selvaradj

Rising SFX Artist

@jananiselvaradj on Instagram

NYX Professional Makeup, 
L'Oréal Paris, 
Dior

Top Brands
Léna Mahfouf

Established Lifestyle Creator

@lenamahfouf on Instagram

 A Closer Look at Beauty Creators in France

Notable Creators Yves Rocher

Clean Beauty Brand

@yvesrocherfr on Instagram

France
Beauty
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Beauty Top 10 Beauty Brands in Australia
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Australia
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Canada
Beauty Top 10 Beauty Brands in Canada
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Top 10: Community Metrics
Community Size, Frequency, and Potency for Canada Beauty 
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Canada
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Germany
Beauty Top 10 Beauty Brands in Germany
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Top 10: Community Metrics
Community Size, Frequency, and Potency for Germany Beauty 

© 2024 CreatorIQ

18

Germany
Beauty



Gulf Countries
Beauty Top 10 Beauty Brands in Gulf Countries
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Top 10: Community Metrics
Community Size, Frequency, and Potency for Gulf Countries 
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Gulf Countries
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Italy
Beauty Top 10 Beauty Brands in Italy
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Top 10: Community Metrics
Community Size, Frequency, and Potency for Italy
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Italy
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Japan
Beauty Top 10 Beauty Brands in Japan
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Top 10: Community Metrics
Community Size, Frequency, and Potency for Japan
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Japan
Beauty



Korea
Beauty Top 10 Beauty Brands in Korea
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Top 10: Community Metrics
Community Size, Frequency, and Potency for Korea
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Korea
Beauty



Spain
Beauty Top 10 Beauty Brands in Spain
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Top 10: Community Metrics
Community Size, Frequency, and Potency for Spain
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Spain
Beauty



US
Beauty Top 10 Beauty Brands in the US
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Top 10: Community Metrics
Community Size, Frequency, and Potency for the US
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US
Beauty


